CALL FOR PAPERS

INTERNATIONAL FUTURE GLOBAL ECONOMIC DEVELOPMENT
CONFERENCE
(IFOGED 2015)

Date:
14 October 2015

Venue:
Chiang Mai University, Thailand
Jointly organized by:

Faculty of Economics and Muamalat (FEM),
Universiti Sains Islam Malaysia (USIM)

The International Future Global Economic Development (IFOGED) 2015
The International Future Global Economic Development (IFOGED) conference is organized
by the Faculty of Economics and Muamalat, Universiti Sains Islam Malaysia which will be
held at University of Chiang Mai, Thailand. The conference is a platform for the
academicians and practitioners to present their research findings, disseminate ideas and
information.
The conference aims to discuss topics pertaining the current global economic issues such as
micro and macro economy, human resources, marketing, business (muamalat), finance,
entrepreneurship, banking/Islamic banking, corporate administration, accounting, halal
industry, operation management, supply chain, business model, strategic management, social
sciences and other related topics.

CONFERENCE OBJECTIVES
1. To provide a forum for academics and researcher to present their research.
2. To disseminate the available research findings and recent inputs among wider
community of professional and policy makers, which lead to improvements in policy,
strategies, and action plans in achieving economic integration among countries.
3. To identify and highlight the gaps for future research relating to topics discuss in the
conference. To leverage the resources and expertise from academics and practitioners
in establishing cooperation in disseminating information as stimuli for economic
development.
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CALL FOR PAPERS
Academics, researches and professionals are invited to submit their papers in the area of listed
below.

















Micro and Macro Economy
Human Resources
Marketing
Muamalat / Business
Finance
Entrepreneurship
Banking/Islamic Banking
Corporate Administration
Accounting
Halal Industry
Operation Management
Supply Chain
Business Model
Strategic Management
Social Sciences
Other related topics

BEST PAPER AWARD
Three best papers will be selected on the basic of review reports from the conference’s panel
reviewers. The winners will receive an award and certificate.

PUBLICATION OPPORTUNITY
All papers that have been endorsed to be presented at the conference will be reviewed and
published in the conference CD proceeding and our website. The paper will be indexed in
Google Scholar for a wider review.
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IMPORTANT DATES
Call for paper:

3rd June 2015

Extended abstract submission:

31st July 2015

Extended abstract acceptance submission:

10th August 2015

Payment due:

14th September 2015

Conference day:

14th October 2015

REGISTRATION AND PAYMENT DETAILS

CONFERENCE FEES
FEES
MALAYSIAN/THAILAND
ACADEMIC / INDUSTRY /GOV
STUDENT

RM 900.00*/10100 THB
RM 450.00/4400 THB

INTERNATIONAL
ACADEMIC / INDUSTRY /GOV

USD 300

STUDENT

USD 130

*Inclusive of 6% GST

All travelling and accommodation expenses will be borne by participants. Participants are to
arrange for their own accommodation. Participants are encouraged to stay at the nearby
accommodation, where the conference is scheduled or any of the hotels located near the
conference venue.
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PAYMENT NOTES:
Payment or proof of payment transaction should be submitted to the secretariat before 14th
September 2015. Participants are required to send the evidence of payment through email to
ifogedconference@yahoo.com for our reference. Your paper will ONLY be included in the
conference proceeding upon payment.
The payment method will be informed later, Thank you for your attention and we are sorry for
any inconvenience that may cause you.
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EXTENDED ABSTRACT SUBMISSION GUIDELINES

TITLE
(Times New Roman, 14 FONT SIZE, BOLD, ALL CAPS, CENTERED)
Author’s Name and Surname1, Author’s Name and Surname2 (12 font size)
1

Affiliation
E-mail

2

Affiliation
E-mail

GENERAL GUIDELINES
Extended abstracts should be written according to the below structure including the following
headings: abstract and keywords, introduction, methods, findings and argument,
conclusion and recommendations. There is flexibility as to the naming of the sections. Subheadings can be used when necessary.
Extended abstract shall be written in font Times New Roman , single line spacing and 12 font
size. Extended abstracts can contain figures, tables and/or images. Page format should be A4
page size with margins 2.5 cm wide from the right, left, top and bottom. Extended abstracts
should not exceed 4 pages including the references and pages should not be numbered.

INTRODUCTION (Heading Times New Roman, 12 font size, bold)
The introduction section should (1) present the scope and objective of the paper and state the
problem, (2) briefly review the pertinent literature, (3) describe the methods, and (4) provide
an overview of the main results of the work.
Abstract: Abstract should be written with 12 font size, Times New Roman, justified, single line
spacing. Objective, method and findings are summarized in this section.

Keywords: This section should contain maximum 5 words that are written in 8 font size and
seperated with commas.

6|Page

METHODS
The methodology must be clearly stated and described in sufficient detail or with sufficient
references.
FINDINGS AND ARGUMENT
The findings and arguments of the work should be explicitely described and illustrated.
Supporting figures, tables and images of the results (no more than two figures and two tables)
may be included in the extended abstract.
All the tables, images and figures should be centered. Figures and images should be numbered
(see Figure 2 for an example) and figure headers should be placed under the figure or image;
as for the tables, they should also be numbered (see Table 2 for an example) and the table
header should be placed at the top. References (if any) of the tables, figures and images
should be presented right under the tables, figures and images in the form of author surname
and publication date.

8
6
4
Series1
2
0
0

2

4

6

8

Figure 2. Header

Table 2. Header

Reference: author surname and publication date
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CONCLUSIONS
Conclusions should include (1) the principles and generalizations inferred from the results, (2)
any exceptions to, or problems with these principles and generalizations, (3) theoretical and/or
practical implications of the work, and (5) conclusions drawn and recommendations
References: Authors are responsible for ensuring that the information in each reference is
complete and accurate. All references should be cited at the end of the text. Reference pages
are additional to the 4/5‐page paper count.
The Harvard (name and date) system should be used: either "recent work (Smith 2007) or
"recently, Smith (2007) has stated …”.
All such references should then be listed in alphabetical order according to the following
conventions:
1. Books – e.g.: Lee, K and Carter, S (2005) Global Marketing Management – Changes,
Challenges and New Strategies, Oxford University Press.
2. Journal articles – e.g.: Lodorfos, G N and Dennis, J (2008), "Consumers’ intent: in
the organic food market", Journal of Food Products Marketing, 14 (2), 17‐38.
3. Contributions in books, proceedings etc – e.g.: Dennis, J (2003), "The nature of
supplier/client relations in the legal industry", BAM Conference proceedings,
September
2003, Harrogate.
4. Websites / online resources – e.g.: MARKETING COVENTRY (2009), "Research"
available at:cvone@coventry.org.uk[Date accessed: 04.12.08]
Preparation of Figures: Each figure should be embedded in the electronic manuscript file.
All figures should be cited in the manuscript in a consecutive order. Each figure is subject to
resizing to fit into the column’s width of or the full text width for consistency and clarity.
Preparation of Tables: Tables should be cited consecutively in the text. Every table must
have a descriptive title and if numerical measurements are given, the units should be included
in the column heading. Vertical rules should not be used.
The use of general descriptive names, trade names, trademarks, and so forth in this
publication, even if not specifically identified, does not imply that these names are not
protected by the relevant laws and regulations. While the advice and information in this
conference are believed to be true and accurate on the date of its going to press, neither the
authors nor the organizer can accept any legal responsibility for any errors or omissions that
may be made.
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CONTACT US
Ms. Suhaila Sabren +6017-723 9342
Ms. Afiqah Tamami +6013-508 0655
IFOGED Conference committee
Universiti Sains Islam Malaysia
71800, Bandar Baru Nilai
Negeri Sembilan
Malaysia
Enquiries:
Email: ifogedconference@yahoo.com
Website: ifoged.com
Facebook: International Future Global Economic Development2015-Ifoged’15
Paper Submission Easychair: http://easychair.org/conferences/?conf=ifoged15
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